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Var olan verinin a¢ilmasi icin File = Open tiklanir. Veri dosyasinin bilgisayardaki konumu
secilerek cagrilir.
=] Untitled1 [DataSet0] - IBM SPSS Statistics Data Editor

File  Edit View Data Transform  Analze  DirectMarketing Graphs  Utilities  Add-ons  Window  Help
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Acilan veri dosyasi

File Edit View Data

Transform

Analyze

Direct Marketing

Graphs  Utilities  Add-ons

Window

Help
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I anketno || ozelders || devamduru... ” tutum || toplammat " wvar " wvar " wvar

1 1.00 1.00 1.00 2,00 64.00
2 2,00 1.00 2,00 1.00 51.00
3 3.00 1.00 2,00 1.00 60.00
4 4,00 1.00 2,00 1.00 69.00
5 5.00 1.00 2,00 1.00 57.00
6 6.00 1.00 1.00 2,00 48,00
7 7.00 1.00 2,00 2,00 £9.00
8 8.00 1.00 1.00 2,00 61.00
9 9.00 1.00 2,00 2,00 57.00
10 10,00 1,00 1,00 1.00 53.00
11 11.00 1.00 2,00 2,00 46,00
12 12,00 1.00 2,00 1.00 46,00
13 13.00 1.00 2,00 1.00 61.00
14 14,00 1.00 2,00 2,00 45,00
15 15,00 1.00 1.00 2,00 5500
16 16.00 1.00 1.00 2,00 50.00
17 17.00 1,00 2,00 2,00 5500
18 18.00 1.00 2,00 2,00 64.00
19 19.00 1.00 1.00 2,00 53.00
20 20,00 1.00 2,00 2,00 73.00
21 21,00 2.00 2,00 2,00 70,00
22 22,00 2.00 1.00 2,00 53.00
23 23,00 2.00 1.00 1.00 63.00
24 24,00 2,00 1,00 2,00 45,00
25 25,00 2.00 1.00 2,00 69.00
26 26,00 2.00 1.00 1.00 5500
27 27,00 2.00 2,00 1.00 66.00
28 28,00 2.00 1.00 1.00 46,00
29 29,00 2.00 2,00 1.00 64.00
30 30,00 2.00 2,00 1.00 50.00
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Degisken tanimlama
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Name Type Width | Decimals Label Missin g Columns Align
ket Numeric 8 2 None No 8 = Right
Id Numeric 8 2 {1.00, evet} .. Mone 8 = Right
devamdurumu Numeric 8 2 {1.00, duze... None 8 = Right
tutum Numeric 8 2 {1.00, oluml._. None 8 = Right
toplammat Numeric 8 2 None No 10 = Right

Measure Role
& Scal ™ Input
& Scal ™ Input
& Scale “ Input
& Scal “ Input
& Scal “ Input

Degiskenlerin tanimlandigi kisim

i |

Data View | Vvariable View
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Data view, gorinimunde
veriler varken, Variable view
gorinumunde degiskenlere
iliskin bilgiler yer almaktadir.
Degisken adi, tird, kategori
degerlerine iliskin bilgilerin
girildigi yerdir.



Yeni Veri Girisi Iicin: Data = New tiklanir.

Untitled? [DataSet2] - IBM SPSS Statistics Data Editor

File  Edit View Data Transform  Analyze DirectMarketing  Graphs  Utilities  Add-ons  Window  Help
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Variable view tiklanir, degisken ismi yazilir.

*Untitled?2 [DataSet2] - IBM 5PSS Statistics Data Editor

File Edit ¥iew Data Transform Analyze DirectMarketing Graphs  Utfilities  Add-ons  Window  Help
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Type || Width " Decimals ” Label ” Values | Missing || Columns " Align || Measure ” Role
bireyno Numeric 8 2 MNone None 8 Right Unknown ™ Input
}cinsiyet |Numeric g 2 MNone None 8 = Right Unknown N Input
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Degiskenleri Tanimlama

@2 *Untitled2 [DataSetE] - IBM SPSS Statistics Data Editor
File  Edit View Data Transform  Analyze DirectMarketing  Graphs  Utilitie Add-ol Window  Help

SHE -~ Ed-ElE H j = N Je

1 bireyno Numeric 8 2 Mone MNaone 8 = Right Unknown “ Input
2 cinsiyet Numeric 8 2 MNone MNone i = Right Unknown “ Input

8 ta Value Labels

Va els
12 Label: |erke|d |

13 1,00 = "kadin”
14 Add
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;IE: [ OK ][Cancel][ Help ]
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Name Type Width | Decimals Label Val Missing Columns Align Measure Role

Data View | Variable View

Degiskenleri tanimlarken 6rnegin
cinsiyet degiskeni icin Value kismi
tiklanir, acilan pencerede Value
kismina «1» , Label kismina ise
«1»in anlami olan «kadin» yazilr.
«Add» tiklnir. Ayni sey «2»,
«erkek» icinde yapilarak,
degiskenin degerinin ne anlama
geldigi tanimlanmis olur.



Degisken isimleri yazilip tanimlamalar yapildiktan sonra Data view tiklanip veri girisi yapilir.

*Untitled2 [DataSet2] - IBM SPSS Statistics Data Editor
File  Edit View Data Transform  Analyze DirectMarketing  Graphs  Utiities  Add-ons  Window  Help
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Veri Dosyasini Bélme: Data = Split File (Veri dosyasini bolmek istenilen degisken segilir)

File Edit View Data

Transform Analyze

Direct Marketing Graphs Utilities Add-ons Window Help

SEHEM -~ BLA KR HE B

H i 9 W %

anketno ozelders | devamduru... tutum toplammat var var var | var ‘ var
1 1,00 1.00 1,00 2.00 64,00
2 2,00 1.00 2,00 1.00
3 3.00 1,00 2.00 100 | GRSpiitFil X
4 4,00 1.00 2.00 1,00
& anketno © Analyze all cases, do not create groups
z 2gg :gg fgg ;gg f devamdurumu © Compare groups
: : : ' & tutum @ Organize output by groups
7 7.00 1,00 2.00 2,00 & toplammat &
8 8.00 1,00 1,00 2,00 ‘ gm"’s Based on
9 9.00 1,00 2.00 2.00 I CEER
10 10.00 1.00 1.00 1,00
L 1 11,00 1,00 2,00 2,00 @ Sortthe file by grouping variables
13 1500 b 90 L Current Status: Analysis by groups is off.
14 14,00 1,00 2.00 2,00
15 15,00 1,00 1.00 2.00
16 16.00 1,00 1,00 2,00 | oK || Paste || Reset IICancml' Help |
17 17.00 1.00 2.00 2.00 -
18 18.00 1.00 2.00 2.00 64,00
19 19.00 1.00 1,00 2.00 53.00
20 20,00 1,00 2,00 2,00 73,00
21 21.00 2,00 2.00 2.00 70.00
E1™
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Veri dosyasi
secilen degiskene
gore bollunerek
sonrasinda yapilan
analiz sonuclari
her grup i¢in ayri
verilir.



Bir Degiskenin Segilen Diizeyine Gore Analiz Yapma: Data = Select Case (Ornegin: Devam

durumu =1 olanlar secilebilir)

File Edit View Data Transform Analyze DirectMarketing Graphs Utilities

Add-ons

Window Help

e

D W ‘—55‘

== Jhy

[ @ select Cases |Visible: 5 of 5 Variables
[ ankewo elect I 0 T P T [ R [ R
1 1.0( | & anketno © All cases #3 Select C >
2 2.0 ggzelders @ If condition is satisfied
evamdurumu
I 3.0 & tutum & anketno devamdurumu = 1|
I 4.0 f toplammat Random sample of cases f ozelders v
5 5.0 — & devamdurumu :
Z 6,0 B & tutum Funclion group:
: Based on time or case range & toplammat All (a
% 7.0 e el e )le) Arhmetic |
8 8,0 B
- DeEwEE e
9 9.0 Conversion
10 10.0 - [ | . | | - || - | | 1 || 2 || 3 | Current Date/Time
I 10 Date Arithmetic
. i 4
e | 1o ) Ll e Jl) et e, =
13 13.0 @ Filter out unselected cases | - || _ || “ || Delete I N Functions and Special Variables
14 14.0 Copy selected cases to a new datase|
15 15,0 Dataset name
16 16.0 Delete unselected cases
17 17.0
Current Status: Do notfilter cases
18 18.0
19 19.0
20 20,0 vecte [ geset (cancel] [ e J
21 21.00 Z.UU Z.UU Z.Uu TU.UU
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Toplama islemi Yapma: Transform = Compute tiklanir. Degisken adi yazilip toplanacak

maddeler yazilir.

File Edit View Data Transform Analyze Direct Markehng Graphs

Utilities Add-ons Window Help

% . EEﬂ . e E MCompute\mnable

cmsuyel | mez_ol_fak | m m2
1 2,00 2,00 2,00 2.00 4.0
2 2,00 3,00 4,00 1.00 1.0
3 1,00 3,00 3,00 5,00 5.0
- 2,00 3,00 3,00 5,00 4.0
5 2,00 2,00 1,00 5,00 4.0
6 1,00 2,00 1.00 2,00 2,0
7 2,00 2,00 1.00 4,00 1.0
8 1,00 2,00 1,00 4,00 3.0
5 1.00 2,00 1.00 4,00 4.0
10 2,00 2,00 1,00 4,00 2,0
1" 1,00 2,00 2,00 4,00 2,0
12 2,00 2,00 2,00 4,00 3.0
13 2,00 2,00 3,00 1,00 1.0
14 2,00 2,00 1,00 3,00 4.0
15 1,00 2,00 1,00 4,00 5,0
16 2,00 2,00 3,00 4,00 4.0
17 1,00 2,00 1,00 5,00 3.0
18 1,00 2,00 1,00 4,00 40
19 1,00 2,00 2,00 4,00 20
20 2,00 3,00 1,00 4,00 3.0
21 1,00 3,00 2,00 4,00 20

Target Variable

|toplamtutum

Tope & Lavel..|

& cinsiyet
& mez_ol_fak
& m

& m2

& m3

& ma

& ms
fms
fm?
fms
fmg

& m1o
& m11
& m12
& m13
fm14
& mi5
& mi6
& m17

Nulieric Expression:

sum(m1 to m17ﬂ

Function group:

Conversion
Current Date/Time
Date Arithmetic
Date Creation

(4]

All =
Arithmetic .
CDF & Noncentral CDF e

Functions and Special Variables:

@(opﬁ onal case selection condition)

Lok J[ paste || Reset || Cancel || Help |
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File Edit View Data Transform Analyze DirectMarketing Graphs Utilities Add-ons Window

............

-

-
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|
m13 m14 m15 m16 m17 toplamtutum
1 ,00 5,00 4,00 3,00 5,00 4,00 59,00
2 .00 3.00 1.00 3.00 4,00 3.00 48,00
3 ,00 5,00 2,00 4,00 4,00 3,00 60,00
4 .00 4,00 3.00 4,00 4,00 2.00 60,00
5 ,00 5,00 2,00 2,00 4,00 2,00 54,00
6 ,00 3,00 4,00 4,00 2,00 3,00 45,00
7 .00 4,00 2.00 3.00 1.00 2.00 4500
8 ,00 5,00 2,00 2,00 2,00 5,00 54,00
9 ,00 5,00 1,00 1,00 3,00 5,00 56,00
10 .00 2.00 3.00 4,00 3.00 2.00 51,00
1" ,00 3,00 1,00 3,00 4,00 2,00 48.00
12 .00 2,00 2.00 4,00 2.00 4,00 51,00
13 .00 3,00 5,00 5,00 2,00 1.00 44 00
14 ,00 2,00 3,00 3,00 2,00 2,00 48.00
15 ,00 2,00 1,00 5,00 1,00 5,00 51,00
16 .00 2,00 2,00 4,00 3,00 2,00 51.00
17 ,00 3.00 3.00 3.00 2.00 4.00 50,00
18 .00 2,00 2,00 3,00 4,00 4,00 49,00
19 ,00 3,00 1,00 3.00 2.00 3.00 45.00
20 ,00 2,00 4.00 5,00 2,00 2.00 49.00
21 .00 2,00 3,00 1,00 3,00 3,00 4500
(4] -
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Veri dosyasinda toplam

degiskeninin yer aldigi goralur.
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Yeniden Kodlama, Ornegin, ters kodlanmasi gereken él¢cek maddeleri igin: Transform >
Recode into Different Variables Secilir.

File Edit Utiliies  Add-ons

SHa @l «c «~ Bl 0 &k
Icinsiyet

View Data Transform Analyze DirectMarketing Graphs Window Help

Al ( 2
iiD W %%
\Visible: 20 of 20 Variables

mezolfak m | m2 | m3 | m | ms5 | mé m7 m8 m | mo | mn m12

1 2,00 2,00 2,00 2,00 4,00 200 - 5,00 2,00 2,00 4,00 4,00 4,00 2,00 5,00 ﬁ
2 B Recode into Different Variables nn £ nn 2 a0 200 A0n 200 A0n
3 ‘ “a ) ) _ @ Recode into Different Variables: Old and New Values
Numeric Variable -= Qutput Variable: ; A
- & cinsi = > £ 0 Mable Old Value New Value
5 cinsiyet m1—>=recm1 Name.
- & mez_ol_fak =ame. @ value: ® value: |
. & m2 IE: l stlem_missing
& m . © System-missing Copy old value(s)
8 & ma e ol
& D ot k \—‘— — | © System- or ugermissing
9 m5 egiskenin . Old —> New:
— & ms 27 [cnarge) Oranee | Old kismina eski d
& m7 yeni iIsmi o 1—>5
11 @ me deger, New kismina 2->4
12 & mo yazilr . L | PO
= % mio . yveni deger yazilir | P
1 & m11 | Q10 and New values.. © Range, LOWEST through value: pemoa ][5 1
& m12 B
15 (opﬁonal case selection condition)
16 ‘& m13 s L . .| © Range, value through HIGHEST: |
17 [:] Paste | Reset || cancel || Help ["] Outputvariables are strings
18 1007 ZoUr ToU 2,007 2007 Zo0r Toor | © Al gthervalues _ il
19 1,00 2,00 2,00 4.00 2.00 2.00 2.00
Continue || Cancel H
20 2,00 3.00 1,00 4,00 3.00 2,00 1,00 u Q w
21 1,00 3.00 2,00 4,00 2,00 2,00 2,00 5,00 1,00 4,00 1,00 2,00 E
Mﬁw [+
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