Turizmin Tarihsel Gelisimi, Dunyadaki
Buglinkii Ekonomik ve
Sosyal Boyutlari



Turizmin boyutlari

Turizm

Ekonomik

Sosyal




Dunyada Turizmin Genel
Gorunumu



Diinyada Turizmin Genel Gorliinimu

Uzun yillardir gosterdigi gelisme nedeniyle turizmin 21. ytzyilin en biyuk
ekonomik faaliyeti olacagi seklinde tahminler yapilmaktadir.

Diinya Turizm ve Seyahat Konseyi'nin (WTTC) “diinyanin en bliyiik
endlistrisi, refah ve istihdam yaratan en bliylik isvereni” seklinde
degerlendirdigi turizm, bir hesaba gore, “her lic saniyede bir yeni is
olanagi” yaratmaktadir.

Dlinya turizm gelirleri ve turist sayisindaki artis bugiine kadar tahminleri
hep dogru cikarmistir:

Uluslar arasi turizm 1950°’den glinimuze kadar buyuk bir gelisme
gostermistir.




Uluslararasi turizmdeki gelisme

Yillar Uluslar arasi Turist | Uluslar arasi Turizm
Sayisi (milyon) Gelirleri
(milyar ABDS)
1950 25.3 2
2018 1.401 1.451

Kaynak: UNWTO, 2019.
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1.4 billion

Total international tourist arrivals

USD 1.7 trillion

Total international tourism exports
(International tourizm receipts + passenger transport)

Revenues from visitor spending have grown faster
than the world economy

- 5.2

.
|

%a changs)

2008 2o 211 3z EM3 E0i4 2ES 2018 2T 2078

B Aecsipts [% changs, real tarme)
4 - GOP (% change, real terms)

International tourism receipts and world GDP (% change)
‘Sourca: Warkd Toursm Organtzabion (KW TOh and Imamadional Moratary Fund [MF, July 20H.
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2018 - 9th consecutive year of

sustained growth

Tourism has seen continued expansion over time, despite
occaslonal shocks, demonstrating the sector's strength and resllience
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Kaynak: UNWTO, 2019.



Regional Tourism Results

Asia and the Pacific led growth in both arrivals and receipts

Asia and the Pacific, recorded the highest growth in arrivals,
closely followed by Africa
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Asla and the Pacific and Europe enjoyed above-average growth
In tourism earnings
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Kaynak: UNWTO, 2019.

Europe accounts for half of the worlkd’s international arrivals,
followed by Asla and the Pacific with 1 In 4 arrivals

Africa 5% Mdde East 4%

Armaricas 16%
Europe 51%

Arrivals

Asia and m._ Pacific 26%

International tourist arrivals, 2018 (% share)

Europe represents almost 40% of intemational tourism receipts,
followed by Asla and the Pacific with almost one third
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International touriem receipts, 2018 (% share)
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Means and Purpose of Travel

Travelling for leisure and by air dominates international tourism

* Leisure fravel is the main purpose of visit in all world regions except the
Middle East, whera visiting friends and relatives (VFR), or for health or religious
purposes pradominates.

* The share of leisure travel has grown from 50% in 2000 to 56% in 2018.
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Kaynak: UNWTO, 2019.

* The share of air travel has increased from 46% in 2000 to 58% in 2018,
while land transport has decreasad from 49% to 38% in the zame period.
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Mode of transport, 2018 (% share)
Sourna: World Tourism Crganizmion [UWTD.



International tourism exports

Tourism grows faster than merchandise trade

* 2018 saw an exira USD 121 billion In export revendes from Intemational tounzm {trawvel
and pazsenger fransport) comparad to 2017,

+ Export eamings from Intermational tourlsm are an Important source of foreign revenues
for mary dastinations In the warld.

+ Toursm s an Important componant of expart diveramcation both for emerging and
advanced economies, with a strong capacity to reduce frade deficits and to compensata
for weaker axport revanuas from other goods and sarvicas,

Tourism generates USD 5 billion a day in exporis
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Kaynak: UNWTO, 2019.

Tourism is the world’s third largest export category aftter chemicals
and fuels, and ahead of automotive products and food (2017)

& Chemicals 1,903
1,060
'* International tourism 1,586

g Automotive products 1,470

{ .
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For the seventh year in a row, total export revenues from international
tourism grew faster than merchandise exports
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Diinyada I¢ Turizm ve Boyutlar



Uluslararasi turizm

ic turizm




Diinyada I¢c Turizm ve Boyutlari

Diinya Turizm Orguti (WTO) verilerine gére
dinyada ic turizm hareketine katilan turist
sayisinda son yillarda 5 milyar kisiden 6 milyar
kisiye dogru bir sayisal artis oldugu tahmin
edilmektedir.



Diinyada I¢c Turizm ve Boyutlari

ABD: Her yil 990 milyon i¢ turizm seyahati
Cin: Her yil 644 milyon i¢ turizm seyahati
Hindistan: Her yil 320 milyon i¢ turizm seyahati

Ingiltere’de 2007 yilinda uluslar arasi turizmden elde
edilen gelir 16 milyar£ iken gunubirlik gezileri de iceren i¢
turizm harcamalari 67 milyar£ olarak hesaplanmistir.

Butiuin bunlar (i¢ turizm harcamalari) da eklendigi taktirde
World Travel and Tourism Council’in hesaplamalarina
gore yaklasik 7 trilyon$ ‘dir.



Table 1. Top 10 tourist origins for domestic holidays, international holidays, and all
holidays, by tourist numbers (millions in 1995).

Domestic International Total

United States 999.0 Germany 87.4 United States 1058.5
China 644.0 United States 59.5 China 649.3
India 320.0 United Kingdom 491 India 323.6
Brazil 176.2 Russian Federation 25.0 United Kingdom 182.7
United Kingdom  133.6 Malaysia 24.2 Brazil 179.2
Indonesia 107.0 France 21.9 Germany 169.6
Poland 86.7 Canada 21.3 Indonesia 109.1
Germany 82.2 ltaly 18.7 Canada 102.3
Canada 80.9 Japan 17.9 France 96.4
Japan 77.8 Hungary 15.3 Japan 95.7

Source: Bigano et al. (2004)



Table 2. Top 10 tourist destinations, per country, for domestic holidays, internation:
holidays, and all holidays, by tourist numbers (millions in 1995).

Domestic International

United States 999.0 France

China 644.0 United States
India 320.0 Spain

Brazil 176.2 ltaly

United Kingdom 133.6  United Kingdom
Indonesia 107.0  Hungary
Poland 86.7 Mexico
Germany 82.2 China

Canada 80.9 Poland

Japan 77.8 Austria

Source: Bigano et al. (2004)
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Table 5: China: Domestic versus international inbound travel, 1990, 2000 and 2003 -

2004
Year Domestic International Ratio
(000 trips) ('000 trips) Domestic: International

1990 280,000 10,500 271

2000 744,000 31,200 24:1

2002 878,000 37,000 241

2003 870,000 33,150 26:1

2004 1,102,000 42,000 26:1

2004 (1) 1.102,000 109,000 10:1

(1) International arrivals including Hong Kong and Macau
Own table based on WTTC (2006a)



Diinyada uluslararasi ve ic turist sayisi (2015)




Turizmin bu denli hizli gelisiminde etkili olan
faktorler nelerdir?
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TOURISM AT A

GLANCE

1,235 MILLION

INTERNATIONALTOURSST
ARRIVALSIN20 16
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Kaynak: UNWTO



Socio-economic trends

k3 70 5
H
7+ Population .t | Real GDP : .| Foreign direct
°T 3 50 : = investment
c 57 € 0 ! 8is4
N 4 i 5
= g 30 H g T+
2 o a Rl
1
0 T T T 0 T f T o T T T
1750 1800 1850 1500 1750 1800 1850 1500 1750 1800 1850 1900
Year 010 Year 010 Year
4 600 200
Urban w004 Primary oL Fertilizer
3+ 1 n 1
population — | ENEIgY use i consumption
3 “: 120+
2 2+ = 300 b
E % S gp4
A 2 200 4 =
100 4 40
H
e T T T ° T T T 1 o T T T
1750 1800 1850 1900 1750 1800 1850 1900 1950 2000| 1750 1800 1850 1900
Year 010 Year 00 Year 010
35 H H
w1 Large dams *T Water use H 10+ Paper H
v - " “ H
£t .l : 1,, | Production
Exl 3 :
g sl g a2t H 5 200 1
2 E H s
e 4 = D =
Ee Pt ( =4
5T H H H
° T T T : 0 T T T : ° T T T :
1750 1800 1850 1900 1950 2000| 1750 1800 1850 1500 1950 2000 1750 1800 1850 1900 1950 2000|
Year 2010 Vear 2010 Year 2010
1400 w 7 H 1000
- c . - .
&m0+ Transportation £ s1 Telecommunicatiofs 0L International
1000 + 5 57 : % tourism
g 800 1 g ad H £ 600 4
s 2 H H
2 600+ % ER i Saoot
5 a0t £ 2 H S
= g H 200+
= 200+ - 4 H
o T T T i T “ oo T T T T T o T T T i
1750 1800 1850 1900 1950 2000 1750 1800 1850 1900 1950 2000 1750 1800 1850 1500 1950 2000)
Year 2010 Vear 2010 Year 2010

Kaynak: Steffen, et al. 2015.




Turizmin gelismesinde etkili olan baslica faktorler




Dunya Nufusu

Tarih Niifus
24 Subat 2019 7.650.310.652
12 Mayis 2019 7.704.503.128

5 Nisan 2020 7.775.772.850




Diinya Nufusunun Oransal Boliinus (2018)

Kentsel Niifus Kirsal Nuifus
55,3% 44,7%

W Kirsal NiGfus ® Kentsel Nifus



Kiresel kentsel ve kirsal ntfusta 2050'ye kadar biyume

Figure13 Growth inglobal urban and rural populations to 2050
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Kaynak: FAO, 2017.



Dunya Nufusunun Oransal Bolunus
(2050)
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