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Museums are the treasure-houses of 
the human race.

They store the memories of the 
world’s peoples, their cultures, their 
dreams and their hopes.

Museums vary most controversially in 
the function they perform. 
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The International Council of Museums 
definition:

A museum is a non-profit making, permanent institution 

in the service of society and of its development, and 

open to the public, which acquires, conserves, 

researches, communicates and exhibits, for purposes 

of study, education and enjoyment, material evidence 

of people and their environment.
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MUSEUM OF ANATOLIAN CIVILIZATIONS
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GAZİANTEP ZEUGMA MOSAIC MUSEUM
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◦Museums preserve, interpret and promote the natural and 
cultural inheritance of humanity.

◦Museums that maintain collections hold them in trust for the 
benefit of society and its development.

◦Museums hold primary evidence for establishing and furthering 
knowledge. 

◦Museums provide opportunities for the appreciation, 
understanding and promotion of the natural and cultural 
heritage.

◦Museum resources provide opportunities for other public 
services and benefits.

◦Museums work in close collaboration with the communities from 
which their collections originate as well as those they serve. 
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URFA ARCHAEOLOGICAL MUSEUM

10



7.10.2020

URFA ARCHAEOLOGICAL MUSEUM
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MUSEUMS ARE FOR PEOPLE

◦Year by year attitudes to museums and the demands 

that people make of them continue to change 

worldwide. 

◦ Increased international travel and first-hand experience 

of museums, greater exposure to museums and their 

collections through broadcasting, and personal access 

to museums and museum services through the Internet 

are all important change factors. 
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1 NOVEMBER 2018 

MUSEUMS ARE IN HEALTH PRESCRIPTION 

(CANADA)…
7.10.2020



WHAT IS A MUSEUMS PRESCIPTION?

◦Museums on Prescription is a three-year research 

project (2014-17) funded by the Arts and Humanities 

Research Council investigating the value of heritage 

encounters in social prescribing. Social prescribing links 

people to sources of community support to improve their 

health and wellbeing.
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16Rijksmuseum hosted her 10th million visitor Stefan Kasper

in front of Rembrandt’s Night Watch painting…
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Night Watch, Rembrant (1642)

Rijks Museum, Netherlands
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Public restoration and conservation
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Museums for people… night watch’s
restoration online and onsite…
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Museum studies become common and 
developed because…

◦ Increased international travel

◦Online and first-hand experience of museums in other 
countries

◦Greater exposure to museums

◦Museum collections through broadcasting

◦Personal access to museums and museum services 
through the Internet
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Museum users now expect more involvement and 
a more active, participatory experience in their 
contact with museums.

7.10.2020

serving as a volunteer

taking part in management 
committees or working parties

helping in fundraising activities 

Closer engagement 
with the museum 

might simply mean 
being able to 

handle collections 
and take part in 

special events and 
activities 

programmes.
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Kaman Kalehöyük Archaeological Museum
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Hands on…

◦The changing style of museums and the changes 

affecting presentation methods through the application 

of new information and communication technologies 

are generating greater interest in ‘hands-on’ 

experiences for users. It is not enough for museums to 

present collections and information to visitors in a 

passive way. 
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Tyne & Wear Museum, 1916 Natural History Museum
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Museum access and accessibility

◦One of the main reasons that people do not visit museums 

is that they think they will not feel comfortable there. 

◦ In almost every country, museum-going tends to be an 

activity of the better-educated and better-off.

◦Many earlier museums were designed to look like palaces, 

and though they may have been meant to be ‘palaces of 

the people’, in fact they are easily associated in people’s 

minds with the elite. 
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Museums should empower the community

Many of the most famous museums, too, attract 
a very large number of foreign tourists. As a 
result, local people feel that they are ‘not for 
us’.
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What can we do to 
counter this 
alienation, to make 
ordinary local people 
feel that their 
museums belong to 
them? 
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#2018
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Art Highway

Radio 1: 100.5

Classic FM: 91.6 

Emarat FM: 95.8 
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Some Museums are… 
◦ ‘NEVER OPEN.’ 

◦ ‘TOO TIRING.’ 

Seating should be provided throughout the museum, with refreshments – if only water – readily available.

◦ ‘BUT I CAN’T TAKE THE CHILDREN.’

◦ ‘HOW CAN I GET THERE?’

Where is the museum located? Many museums are in the richer parts of town, well away from the areas where most 

people live. 

◦ ‘I CAN’T AFFORD IT.’

◦ ‘I CAN’T MANAGE THE STAIRS.’

Every museum should ensure that it is as accessible as it possibly can be to visitors who find it difficult or impossible 

to walk. All doors and displays must be wide enough for wheelchairs, stairs and steps should be as few as possible 

and always matched by lifts, escalators or ramps
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WHAT A MUSEUM SHOULD DO? 
IT SHOULD KNOW…
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Queue for the exhibition 'Treasures of Tutankhamun', 1972.
British Museum
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FACTORS INFLUENCING MUSEUM VISITING 
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• location of museum; 
• cost of transport to the 
museum; 
• distance to be travelled to the 
museum; 
• availability of transport;
• type of transport; 
• time spent travelling; 
• prior knowledge of museum; 
• marketing and advertising;
• signage; 
• appeal of subject; 
• family/partner/social group 
agreement.

• pricing policy; 
• range of facilities and services available;
• accessibility – physical and intellectual; 
• opportunities for participation in museum 
work; 
• quality and depth of the museum’s web 
site; 
• previous experience of the museum; 
• peer group recommendations; 
• weather conditions; 
• season of the year; 
• available time; 
• level and range of interest in the museum’s 
collections; 
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◦ Reports have suggested 

that children gain 

confidence and enhanced 

social skills when schooled 

in their local museum, 

with teachers, museums 

and parents also 

benefitting.
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LEARNING IN MUSEUM

Using the museum as a 
classroom setting, the 
immersion led to to a 
growing enthusiasm for the 
opportunities that local 
cultural organisations can 
offer.
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MUSEUMS ARE LEARNING ENVIRONMENTS

◦ The emphasis has moved from education, which implies museums teaching 

things to children, to learning, which implies individuals of all ages using the 

museum for their own benefit.

◦ Learning is not just about facts – it also includes experiences and emotions. 

◦ Museum learning has been called ‘free-choice learning’, because people do it 

at their own speed, taking their own direction.

◦ Museums and the theory of Multiple Intelligences: 

It suggests that all human beings use nine or more different intelligences 

to learn: Linguistic (talking, writing, reading) and Musical (melody, rhythm, playing 

music, singing).
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Multiple Intelligences:
1 Linguistic: talking, writing, reading. 

2 Musical: melody, rhythm, playing music, singing.

3 Logical-mathematical: numbers, systems, logical thought, problem-

solving.

4 Visual/spatial: how things look, imagination, creating images, using space. 

5 Tactile/physical: doing, building, touching, moving (sports, dancing . . . ). 

6 Interpersonal: communicating with others, rapport. 

7 Intrapersonal: self-awareness, objectivity. 

8 Intuitive: perceiving information not available to ‘the senses’. 

9 Creative: finding new solutions, new ideas.
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Museum education services: inside the museum

❚ CONTACT WITH SCHOOLS

❚ EDUCATION MATERIALS

◦ • a description of the displays; 

◦ • the name of the museum’s education specialist; 

◦ • how to book a class visit; 

◦ • what services are available, e.g. talks, guided visits, events; 

◦ • the facilities available to visiting groups: – education room; –
worksheets, audio-visual materials, models; – shop; – catering facilities; 
– toilets; – clipboards, pencils, etc. 

◦ • information about access: is it suitable for children with disabilities?

❚ THE MUSEUM EDUCATION ROOM

❚ THE SCHOOL VISIT APPOINTMENT

❚ FOLLOW-UP WORK
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Lets look at the Natural 
History Museum of 
London’s educational
programmes…
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All resources are aligned to curricula across England, 

Wales, Scotland and Northern Ireland. They are divided 

into two sets for Ages 4-7 (KS1) and Ages 7-11 (KS2).
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https://www.nhm.ac.uk/take-part/dippy-on-tour/dinosaurs-and-birds-learning-resources.html
https://www.nhm.ac.uk/take-part/dippy-on-tour/adventures-with-dippy-learning-resources.html
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Museum education services: outside the museum
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❚ SCHOOL LOAN SERVICES 

❚ MOBILE SERVICES

❚ TALKS IN SCHOOLS

❚ CHILDREN’S CLUBS AND HOLIDAY ACTIVITIES 

❚ SPECIAL EVENTS 

Example: Loan Boxes
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Museum loans service is an 
excellent way to bring your 
lessons to life.

Museums have a range of 
themed boxes to use within 
a variety of curriculum areas 
including Science, Art, 
Language, Geography and 
History.
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Preferences

• Ambrose, T., & Paine, C. (1993). Museum basics. London: ICOM in conjunction with 

Routledge.

• Ambrose, T., & Paine, C. (2006). Museum basics. Second edition. London: ICOM in 

conjunction with Routledge.
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THANK YOU FOR YOUR ATTENTION
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